
Role of Performance 
Engineering in Retail



Improved user experience

Poor performance can lead to frustrated customers and a 

negative user experience. By optimizing the performance 

of systems, retail companies can improve the user 

experience and reduce the risk of customer churn.



Increased revenue

Faster, more responsive systems can lead to increased 

conversion rates and higher revenue. By optimizing the 

performance of e-commerce websites and mobile apps, 

retail companies can increase sales and revenue.



Reduced costs

Poor performance can lead to increased costs for retail 

companies, such as higher hosting costs or the need for 

additional hardware. By optimizing the performance of 

systems, retail companies can reduce costs and increase 

efficiency.



Improved competitiveness

In the highly competitive retail industry, having fast, 

reliable systems can give companies a competitive 

advantage. By investing in performance engineering, 

retail companies can differentiate themselves from 

competitors and gain an edge in the market.


